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RILA members are amongst the 
leading retailers in a variety of retail 
segments

RILA accomplishes its mission with 
three core principles: member driven, 
serving members and Educate, 
Innovate, Advocate.





RILA focus on five core areas:
Supply Chain
Asset Protection
Finance
Human Resources
Enterprise Issues (Sustainability, 
Privacy)



RILA provides a forum where 
members can conduct discussions 
aimed at understanding common 
operational practices, areas of 
concern, and pragmatic solutions 
to problems





The NRF is the world's largest retail 
trade association representing 49 
countries abroad and more than 1.6 
million American companies; they 
include sectors in department, 
specialty, discount, catalog, Internet, 
independent stores, chain restaurants, 
drug stores and grocery store



 Its mission is to advance the interests 
of the retail industry through 
advocacy, communications and 
education 

Members benefit from this community 
where ideas and information are 
exchanged





NRF has four umbrella 
association groups, a focus on 
research and education 
through the NRF Foundation, as 
well as a monthly magazine 
entitled STORES



The Waterfront Coalition 
focuses on U.S. ports and 
foreign trade related issues 
and is committed to educating 
policy makers and the public 
about its economic importance





 The Waterfront Coalition represents 
shippers, transportation providers, and 
others in the transportation supply chain

Members are from companies that span 
from manufacturers, retailers, exporters, 
importers, transportation providers, seaport 
terminal operators, customs brokers, freight 
forwarders, third-party logistics providers 
and trade associations



The Waterfront Coalition is 
actively educating and 
advocating the need for improved 
predictability, reliability, 
productivity and safety as well as 
promoting technology and 
infrastructure that may improve 
our nation’s seaports





The ATA is the largest national 
trade association for the 
trucking industry representing 
more than 37,000 members 
covering every type of motor 
carrier in the United States.



The ATA is committed “to serve 
and represent the interests of the 
trucking industry with one united 
voice” as well engage its members 
to actively participate in 
supported programs





The ATA vision is carried out 
through councils, annual 
conferences, various policy 
committees, press releases, and a 
number of hosted industry events

They also actively advocating 
legislative issues and supporting 
education programs and industry 
research
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